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Introduction 
 

 

This in-depth content audit and analysis will talk about the findings from the results of the 

Screaming Frog SEO Spider report as well as a report on any findings from the website.  

 

The American Red Cross is made up of volunteers and staff that provide disaster relief, 

international services, help military families, assist in blood donations and teach training and 

certification courses to individuals and companies. The American Red Cross can be found at 

www.redcross.org 

  

http://www.redcross.org/


Content Audit  

 
Using SEO Spider, a content audit was ran for redcross.org. Since the free version was used, it 

showed that there were 500+ pages. It is a huge site with a lot of information, there is more that 

could not be audited. The site is well organized with title tags and metadata. Title tags ranged 

anywhere from nine to 119 characters, but most landed somewhere in the 40-60 character range, 

which is right around where they are supposed to be (on average, page titles have 55-70 

characters). Most of them were quite effective. For example the title tag, “How to Perform First 

Aid | Red Cross” will receive a lot of clicks because it has a searchable title with the trusted 

organization’s name included. Some of the more hidden title tags aren’t as effective. For 

example, “Red Cross blood donation testing for COVID-19 antibodies provides new opportunity 

to help patients battling coronavirus” is something that is going to get buried deep in a Google 

page and not generate any traffic to the site. The metadata descriptions are sometimes repeated 

and can be a bit general, but overall, they provide accurate and helpful information about pages. 

For example, the page entitled “Types of Disasters | Types of Emergencies | Red Cross” has the 

meta description “Learn how to prepare for, respond to and recover from many types of disasters 

and emergencies from the American Red Cross today.” While this is great info, it is way too 

general and could probably have better wording to describe more specific situations.  

 

As for the breakdown of content types, most of the site HTML with 393 pages (83%) and images 

with 8% of content. Because this is a non-profit site that provides a lot of text information, there 

isn’t a lot of pictures and videos. There is a lot of information on donations and different ways to 

prevent and deal with emergencies. When there are pictures, it is to display products to purchase 

or show examples of their work.   

 

This site serves many purposes. When the user opens the homepage, they are greeted with many 

“promotions” that are currently running. At the moment, they are advertising a five dollar 

Amazon gift card for donating blood and since it is the holiday season, they are promoting 

holiday donations to “give something that means something”. The top menu bar includes links to 

the “Donate”, “Give Blood”, “Training &Certification”, “Volunteer”, “About Us” and “Get 

Help” pages. Depending on the user’s purpose for visiting the site, they can choose which path 

they would like to take. From there, it is pretty straightforward. Under each main page, there are 

many other helpful links. For example, under the “Give Blood” page, there is “How to Donate”, 

“Blood Donation Process” and “Learning About Hosting”. Users can quickly and easily find the 

answer to any questions they may have because of the clearly labeled pages, each with a 

different purpose.  

 

This site is mobile friendly. The menu bar is pushed all the way to the right and is hidden until a 

user clicks on it. All the pages are easy to navigate and the information is large enough to read. 

It’s important in today’s world of technology to have a mobile friendly site because many people 

access the web from their smartphone or tablet.  

  



Content Analysis 
 

The American Red Cross is an organization that performs many tasks. They play a huge role in 

blood donation and emergency services but also provided classes to train others. A quick Google 

search of the “American Red Cross” yields 2.8 billion responses. Their main site is the first 

result, with their blood donation site, www.redcrossblood.org, being the second. This blood 

donation site is also the first result in a search conducted for “donate blood”. When “first aid 

training” is punched into Google, the Red Cross is the first two results. They are a very reputable 

organization who knows how to utilize their page title and meta descriptions to grant them high 

results on a Google search.  

 

As an organization who has a lot of experience does a great job of writing for all levels of users. 

On their site, they have a “News and Events” section that has many blog posts regarding public 

health and emergency preparedness, press releases and a “Social Spotlight” which includes their 

Twitter feed. In a recent post entitled “COVID-19 Cases Spike Across the US, Follow these 

Safety Steps”, the information is clearly written and can be easily understood by anyone with any 

level of knowledge. This is evident across their whole site, from FAQ pages to articles on natural 

disasters, nothing is too complex or unclear.  

 

One gap that was found in this testing was that there are a lot of pages and it can get 

overwhelming if the user does not come to the site with a specific purpose. It is a lot of 

information to take in, even if it is well organized and clearly communicated. Also, when a user 

clicks on the “Give Blood” page, it automatically redirects them to www.redcrossblood.org. This 

can become confusing since very little changes about the appearance of the site. It is only when 

the user tries to click on the homepage page do they realize they have left www.redcross.org. 

This page is disguised as just another part to the website, but really takes you to a completely 

different site.  

 

Overall, the American Red Cross does a great job of distributing consistent content across all 

platforms. Through many Google searches, social media platform searches (Facebook, Twitter 

and Instagram), the Red Cross shows up as top searches. They have clear pages titles that include 

the organization name and important keywords that tell the user about the page. They use social 

media to connect with users and also to integrate their website content onto their social media. 

With a wide variety of content, the American Red Cross is a well organized site with few faults.  

http://www.redcrossblood.org/
http://www.redcrossblood.org/
http://www.redcross.org/

